Safety in numbers. To make and keep our highways safe.
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A brand lives in the minds of your audience

— it is all things that influence a lasting impression of your organization.

A brand platform is a creative framework that articulates desired associations for your audience
to make with your organization—tangible and intangible aspects of the brand, including your vision,
mission, position, promise, core values, personality and tone.

Rational brand attributes

are logical, data-driven — left-brain decision-making,
“this makes sense.”

Mission is how
you can get there.

Cultural brand Vision is where
attributes are you want to go.
what’s trending

— informed and

driven by others,

“people like this.”
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Emotional brand attributes

are from the gut — right-brain decision-making,
“this feels right.”

Brand position Brand promise Brand mantra
is the starting point  keeps you on is the ultimate
— what are you and  the right path by distillation or
who are you for? creating external essence of a brand.
expectations
and holding
yourself internally
accountable.
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